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We will work with our collaborators
to address priority issues. (plan
graphics inspired by ITRR.)
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We will develop a new logo and
products, including maps,
coasters, stickers, and table tents
to encourage responsible
visitation.
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We are doing PPC, SEO and Social
visibility audits, tracking method
improvements and updates to
increase traffic and prepare for Ai
trip planning. We are adding new
wedding and event planning
resource pages to our website.
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We continue to support and market the arts
and our expanding cool season events
through print and digital paid ads and
monthly print calendar. Our digital calendar
lists 500-700 events monthly and we have
added new event support resources to our
website. Livingston has added 4 new major
cool season events and a new music venue
in the past 2 years.
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